
Account Manager
Ishita Bansal

About Me

Contact

Skills

Over 4 years experienced Client
Servicing and Digital Marketing
Professional with a track record of
building relationships with clients.
Conceptualizing and
implementing effective strategies
to drive brand visibility and growth.
Highly skilled in executing content
strategy and online marketing
campaigns 

8451972340

ishita.bansal1201@gmail.com

Firozabad, Uttar Pradesh

Social  Media Market ing 

Key Account Manager

Social  Media Manager

T H E  A L P H A  A G E N C Y  |  A p r i l ' 2 2 - P r e s e n t  

T E C H L E A G U E S  |   J a n u a r y ' 2 1 - A p r i l ' 2 2

Planning,  Strategiz ing and executing social  media
campaign calendar 
Increased the reach of  my cl ient by 1x  t imes 
Handl ing mult iple projects at  a t ime with smooth
execution
Creative copy writ ing and content writ ing

Managed mult iple social  media accounts and
created campaign calendars for  social  media 
Work within a creative team to create content for  the
brands website and help develop effect ive strategies
for accounts that we handle.  
Monitor ing social  media channels and developing
marketing strategies to achieve short  and long term
goals for  the brands

Professional Synopsis

Business Development
 T A T A  C A P I T A L  |  N o v ' 1 9 - N o v ' 2 0  

Managed UHNI cl ients with a portfol io worth
200mil l ion and increased i t  by 20% over t ime.
Understanding the cl ient ’s  requirement and
suggesting customized solut ions 
Restructur ing cl ient portfol io and identi fy ing
opportunit ies for  upsel l  
Develop partnership and close working relat ionship
internal ly and with various AMC

Client Servicing 



Education

Certificate

Kj Somaiya Institute of
Management and Studies
Research 

HR College of Commerce and
Economics 

M.G.D Girls’ School

      University of Mumbai - 8 / 10 

      University of Mumbai - 70.05% 

        CBSE Board - 91.6%

Fundamentals of  Digital
Market ing

NISM ,  AMFI

Internships

M O N E Y  M I N T  M A N T R A S  -  M a r k e t i n g

C A M P K 1 2  -  S a l e s  a n d  M a r k e t i n g

W O O P L R  -  E c o m m e r c e  S a l e s

Lead a team of 6 with the object ive increasing the
vis ibi l i ty  of  the company and  
Made short  ad scr ipts and Increased i ts  reach on
Youtube platform

Created an onl ine store and achieved 2x of  my sales
target .   
Content development and conceptual izat ion of  their
website.

Increase user base by marketing the brand on al l
social  media platform 
Made j ingles in which i ts  Features and Benefits  were
highl ighted 
Promoted i t  outside col leges by approaching groups
and explaining i ts  features.

Business Development
 I C I C I  S E C U R I T I E S  |  J u l y ' 1 8 - O c t o b e r ' 1 9

Increased portfol io of  Key Cl ients from worth 150
mil l ion to 200 mil l ion 
Analyzing HNI  cl ient ’s  portfol io and advising them on
the investment 

Social  media marketing and off l ine marketing.  
Content development and conceptual izat ion of  their
website.

V I B E R -  S o c i a l  M e d i a  M a r k e t i n g


