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ARPIT SRIVASTAVA
Phone:08505917805
E-mail:arpit.srivastava30jan@gmail.com

Result-driven professional, targeting managerial-level assignments in the domain of Marketing in an organisation of high repute

PROFILE SUMMARY

· Achievement-driven professional offering a career of nearly 10 years and currently working as Marketing Manager in Maharishi Ayurveda Products Pvt. Ltd.   
· Designated as a planner and executors for all media relations. Spearheaded multimedia marketing Campaign. Helping in designing, Creating and managing content across multiple communication platfom. 
· Conceptualizing & implementing competitive strategies for generating sales, developing and expanding market share towards the achievement of revenue & profitability targets
· Strong business acumen with the capability to establish market presence and increase revenues and profitability
· Expertise analyzing market trends to provide critical inputs for formulating and executing marketing strategies
· A skilled communicator with exceptional presentation skills in forging business partnerships and establishing beneficial relationships with key players in the industry


CORE COMPETENCIES


~Google Analytics & Search Console 			 ~ Social Media Marketing		                                   ~Google Ads 

~Marketing Communication			 ~ SEO/SMO/SMM	  		       					          ~Product Promotions

~Trade Marketing	~Brand Management								          ~Competitor Evaluation

~Customer Engagement Initiatives			~Marketing Campaigns								    ~Team management	
							           	
				                             

WORK EXPERIENCE
										
Since Feb’20 with Maharishi Ayurveda Products Pvt. Ltd, as Service Manager - Marketing.  

Key Result Areas:
· To be responsible for SEM (Google Adwords, Google Analytics) and SEO (Google ranking, Backlinks, Content optimization) to increase brand visibility.
· Measure & create insightful reports of all digital marketing campaigns and assess against goals (ROI & KPIs) at predefined frequencies.
· Initated and managed social media presence on Facebook, Instagram, Youtube and other emerging Social Media platform.
· Supervising advertising, product design and other forms of marketing to maintain consistency in branding.
· Analyzing the success Offline/Online of marketing campaigns, calculating ROI and creating reports.
· Analyze, track and optimize on an ongoing activities basis effective benchmarks for measuring the campaigns performance including keyword/placement bids and other important metrics and proactively make strategic recommendations to meet campaign goals and improve performance.
· Evaluate user engagement by using Google and Facebook Analytics to track the effectiveness of digital marketing Campaign. 
· Managing, planning and organizing events such as product and clinic launches, exhibitions and photo shoots along with managing the budget for advertising and promotional items and execution of all communications and media actions on all channels, including online and social media.
· Review competitors website and Mobile apps for tracking performance and optimal search Engine Ranking. 
· Devise long-term development strategies for the services and product segment for MAPPL business and achieve monthly targets for offline and online. 
· Determine the positioning of the service and product category to maximize visibility digitally and offline.
· Conduct and analyze regular consumer In sighting & research to understand market trends using online tools. 
· Competition monitoring Innovation process. 
· Daily be in touch with creative, communication and content team for enhancing the success percentage of the designed organic and paid social media Campaign/Offline campaign.  



From Dec’18 to Jan’20 with Jiva Ayurveda Ltd, as Deputy Manager – Marketing

Key Result Areas:
· Developing and executing Online Marketing strategy.
· Tactical and operational planning, organizing, executing and monitoring of marketing activities to achieve both short and long-term objectives and business growth.
· Drive Customer Engagement by optimizing customer experience through online tools. 
· Analyze, track and optimize on an ongoing activities basis effective benchmarks for measuring the campaigns performance including keyword/placement bids and other important metrics and proactively make strategic recommendations to meet campaign goals and improve performance
· Manage and give direction to Company's/Brands social media profiles and presence. (Including Facebook Instagram, Twitter, YouTube, linked in, Google ads, and additional channels that may be deemed relevant)
· Customer relationship management: Monitor and own the customer service programs, customer complaints/feedback and inquiries
· Brand Communication (POS advertising materials, ads, posters, brochures, online, signage, social media)
· To create engagement in digital marketing plans to ensure maximum brand visibility across online platforms.
· Brand POS Display (promotional, semi-permanent, permanent)
· Brand POS Visibility (shelf/special placement, category placements, shop-in-shop solutions)
· Brand POS promotion (seasonal, theme, loyalty, online, personal and event promotions, sampling campaigns)
· Develop effective digital strategies to drive online traffic, brand awareness, engagement and interaction across different services and products
· Tracking, measuring efficiency of the POS marketing activities
· Conceptualize & manage all online marketing channels & initiatives to match business objectives and analyse data and measure results in conjunction with the Marketing team to ensure targets.
· Commission Mystery Audits to ensure Service & In-store Branding consistency
· Analyze brand requirement and develop new campaigns to create better connects with consumers
· Closely monitor and analyze sales volumes, market share trends and competitors activity
· Specialized Event Promotion: - Organize various brand promotion events successfully to drive desired outcomes


From Feb’16 to Nov’18 with Baskin Robbins (Graviss Foods Pvt. Ltd.), Noida, as Senior Executive – Marketing

Key Result Areas:
· Manage social Media Account for our all products. And connect with brands to promote their product/service to the right target audience. 
· Monitored and Schedule social media activity on daily basis. And creat social media strategy to increase brand and product awareness and increase sale.
· Developed social media monthly reports to monitor effectiveness of online campaign. And Execute tests, collect and analyze data and results, and identify trends and insights in order to achieve maximum ROI
· Promote all products to users withing Social media platformand online communities. 
· Creating a digital presence of the brand by using digital marketing modules like social media marketing, etc.
· Understanding the catagegories to be targeted and indifying the target audience as per the product. 
· Working on increasing the reach of the requirement to the audience in accordance with the budget. 

				
From Jan’14 – Jan’16 with Godfrey Philips India Ltd., Delhi, as Retail Growth Officer

Key Result Areas:
· Identified and networked with financially strong and reliable channel partners, resulting in deeper market penetration and reach
· Developed marketing strategies to build consumer preference and drive volumes; evaluating marketing budgets periodically including manpower planning initiatives and ensuring adherence to planned expenses
· Worked closely with team to develop plano-grams insures and maintainedplano-gram
· Supported sales team in proper management of paid and unpaid outlets 
· Coordinated with all vendors for smooth execution of process proper utilization of resources with less wastage of tools 
· Led the team in developing channel specific insights to develop communication and programs
· Created innovative ideas to design campaigns to achieve the target with core sales team
· Engaged in brand management, prepared campaign creative briefs and maintained branding in and outside of outlets for North India
· Arranged exhibitions and road shows, creative agencies, media agencies, outdoor agencies, event management and printers for brand promotions
· Tracked, monitored, ROI report on marketing spends and competitors analysis
· Managed monthly print and other marketing support material requirement for the region with timely delivery of print collaterals to the stores

Highlights:
· Evaluated performance of trade promotions, implemented remedial plans to achieve maximum impact and returns
· Responded to daily distribution and volume opportunities as communicated by field sales, including issues resulting from competitor activity
· Coordinated for the implementation of yearly promotional plans in-line with brand guidelines, sales feedback and shopper insights

Jul’09 – Dec’13 with Hindustan Coca Cola Beverage Pvt. Ltd., Noida,as Marketing Executive

Key Result Areas:
· Established, stabilized & managed the FMCG Channel Distribution Network & Retail Operation in the assigned territory and achieved the checkout primary & secondary sales targets
· Managed the territory of 1.5 crore/month, 7 distributors & a team of company payroll sales
· Ensured that the category volume/value was achieved by the territory
· Launched new products and new brands as per company guidelines
· Maintained excellent trade relations with distributors, retailers & wholesalers
· Motivated and trained company & distributor sales team
· Reviewed daily, weekly and monthly reports and suggested appropriate improvements and monthly reports submitted in head office
· Organised BTL sales promotions activities and other special value offers to boost sales
· Developedchannel specific launch plans for new products


Highlights:
· Managed the implementation and tracking of schemes operating in the market 
· Organised key trade marketing events along with other members of the marketing team
· Ensured that all operating costs were managed within allocated budget requirements; continually devised cost saving initiatives
· Supported sales teams in the achievement of sales targets; ensured that they were equipped with adequate information and collateral



ACADEMIC DETAILS

· MBA in Marketing & Finance from FMCA RBS College, Agra in 2008
· B.Com. from Gorakhpur University in 2004
· 12thfrom Jubilee Intercollege, (UP Board), Gorakhpur in 2001
· 10th from Jubilee Intercollege, (UP Board), Gorakhpur in 1999
	
PERSONAL DETAILS

Date of Birth:						30th December 1984
Languages Known:					English & Hindi
Address:	B16/505, Supertech Eco Village – 2, Noida Extension, Uttar Pradesh – 201009
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