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 As a seasoned Marketing and Communication professional with over a decade of expertise, I am adept at orchestrating comprehensive 360-degree marketing campaigns that seamlessly integrate digital strategies, SEM, content marketing, PR, and creative operations.  With a keen eye for innovation and a strategic mindset, I excel in engaging customers and driving brand objectives. My robust skill set encompasses the ability to navigate the dynamic landscape of modern marketing, leveraging a combination of creativity and data-driven insights. My commitment to excellence and passion for impactful storytelling make me a valuable asset in the ever-evolving realm of brand marketing.
-----------------------------------------------------------------------------------------------------------------------------------------------------------
PROFESSIONAL EXPERIENCE 
-----------------------------------------------------------------------------------------------------------------------------------------------------------
Agatsa Software Private Limited (backed by Sun Pharma Ltd), Noida, April 23- to- Present                                                                                                                                                    PR & Communication Lead
Digital PR: Increase online media mentions and coverage by high-profile interviews or features in top-tier publications/ TV channels, radio and other digital platforms. 
Generate high-quality backlinks (through PR efforts) to solidify SEO strategies and paid campaigns, social media and content marketing campaigns.
Aligning with creative and motion graphic team as and when required. 
Influencer Marketing: Identify and engage with new influencers relevant to the brand's target. Track and analyze the impact of influencer partnerships on sales and brand awareness. 
Event Planning: Collaborate with the product teams to strategize and plan events that align with our marketing objectives and contribute to our brand's growth. 
Campaign Insights: Work closely with different teams to gather insights and feedback on the performance of product marketing campaigns. Use this data to refine strategies and campaigns. 
Ideation and Brainstorming: Lead ideation sessions and brainstorming activities with the creative team to generate innovative ideas that drive campaign success. 
Brand Collaborations- Scouting relevant opportunities with NGOs, diagnostic centers and related organisations for product promotions and conducting screening drives. 
Social Media Marketing- Ideate and manage paid and organic meta and other SM campaigns.

    V-Mart Retail Private Limited, Gurgaon, June-Aug22                                                                                  AM- Marketing	                                                                    
· My profile includes supporting in-store promotions including digital, PR and creative campaigns.

       Sharda Motor Ltd. - New Delhi, Dec21 to June22                                                                   AM-Content and Social Media Marketing   	           
· Key responsibilities include adhering to PR budget, campaign planning, drafting press releases, content generation for emailers, drafting organizational announcements, website content creation, creative collaterals for various projects, brand manual, media buying. 
· Ideating and managing social media marketing campaigns. 
· Lending intra-department creative and content support as and when required.
· Competition benchmarking, conducting market research, media tracking, and quarterly newsletters to drive business goals and objectives 
· Running digital campaigns to increase brand awareness (employer branding).
Ecom Express Ltd, Gurgaon, Aug20 to oct21	                                                                 AM- Marketing and Corporate Communication

· Develop a social media strategy to enhance brand presence and build longtail customers. 
· Create engaging and original content to generate interest and anticipation for upcoming activities. 
· Monitor external communication on social media platforms and provide timely responses to queries. 
· Measure the impact of social media efforts and implement process improvements as needed. 
Pitch and coordinate with national and regional media 
· Build and maintain relationships with key industry media in print, Radio, digital, and electronic formats. 
Lead Generation Campaigns 
· Play a crucial role in building and engaging the company's customer base. 
· Manage digital and offline campaigns specific to business promotion. 
· Oversee pay-per-click (PPC) advertising campaigns for delivery boys.

Franchise India, Faridabad, June13 to Sep14 – Dec16 to Aug20	  	                                         Sr. Correspondent  
· Drive content marketing and social media marketing efforts for Retail & FMCG  brand Licensing vertical. 
· Liaising with c-level for service/business promotion.
· Responsible for Curating B2B events and knowledge sharing platforms, speaker acquisition. 
· Schedule daily newsletter and closely work with digital teams to bolster seo and paid marketing strategies.
· Aligning with video production to lead cover and other shoots as and when required. 
· Aligning with retail consultants, PR agencies, celebrity management companies, external vendors as and when required. 
       
MAGES Group, New Delhi, Sep13 to Dec16                                                                                                Correspondent 
In this role, the primary focus was on driving content marketing initiatives within the Retail, FMCG, and Brand Licensing sectors. This involves establishing connections with key decision-makers in these industries, curating B2B events and knowledge-sharing platforms, and acquiring speakers to enhance industry insights. Collaboration with the digital marketing team is essential to optimize organic visibility through SEO strategies.

    Impact Design Solutions, New Delhi, Dec12 to May13                                                      Executive- content marketing
· Defining content strategy for client websites to drive traffic organically.
· Integrate targeted keywords seamlessly, optimize meta elements, and adhere to SEO best practices to enhance on-page elements for improved search engine visibility.
· Use analytics tools to track content performance and user behavior.
· Make data-driven decisions for continuous refinement of the content. 
· Share content across relevant social media platforms.
Technical Skillset                                              

I am well-versed with basic HTML, Microsoft 365, SEO tools for optimization and tracking, AI generative tools for graphics and content, CMS tools( wordpress) and windows operating system. I can speak Hindi and English language.
-----------------------------------------------------------------------------------------------------------------------------------------------------
Educational Background 
-----------------------------------------------------------------------------------------------------------------------------------------------------
· Advanced Certification in Digital Marketing and Analytics from IIT Madras ( 32 weeks)
· Certificate Program in computers applications from NIIT ( 24 weeks)
· Short term course in generative AI from Udemy.
· Master of Arts (English) from Indira Gandhi National Open University (IGNOU), New Delhi, India. 
· Bachelor of Internet Science from Kurukshetra University, Haryana, India. 
· Senior Secondary (Science) from Rikhi Sigh girls inter college, Bareilly. (PCM group) 
References can be provided on request. 











image5.png




image1.png




image2.png




image3.png




image4.png




