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Sunil Kumar Rai						
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Mobile No: 08750771621, E-mail: sunil.a.rai@gmail.com


CAREER OBJECTIVE: 	
To secure a challenging position in Digital and Traditional Marketing, where I can leverage my skills and experience to deliver impactful marketing strategies and comprehensive enterprise solutions.

Summary:
With over 13 years of experience in developing, executing, and managing comprehensive digital marketing strategies to drive online traffic, generate quality leads, and enhance brand visibility. Adept at planning and executing multi-channel digital campaigns across platforms such as Google Ads, Meta (Facebook & Instagram), LinkedIn, and more. Proficient in managing campaign budgets with a strong focus on ROI optimization. Expertise spans across SEO (on-page and off-page), SEM, email marketing, and content marketing. Skilled in crafting effective social media strategies to build and strengthen brand presence.  Experienced in leading and mentoring teams comprising digital marketers, designers, web developers, and content creators. Coordinate with external agencies and third-party vendors to ensure the seamless execution of marketing initiatives. Currently serving as Sr. Marketing Manager – Digital & Traditional at Express Builders, Noida.

Current Employments:
1) Express Builders (July’ 2021 to Till Now) 4+ Years 
Sr. Marketing Manager - Digital & Traditional at Express Builders, Noida U.P.

Key Responsibility:
· [bookmark: _heading=h.615kkf8pdo]planning, creating, monitoring and budgeting digital marketing campaigns on digital platforms like Google, Facebook, Instagram, Taboola and LinkedIn etc.
· Coordinate with sales and calling teams to get the feedback on leads and optimize campaigns based on their inputs.
· Leading and mentor digital marketing and calling team.
· Coordinate with external agencies for traditional marketing like newspaper ads, radio spots, outdoor marketing and printing agency etc.
· Develop and implement SEO strategies on websites to increase organic traffic, improve keyword rankings, and boost visibility across search engines.
· Track SEO performance using tools like Google Analytics, Search Console, SEMrush, or Ahrefs. Prepare and share weekly and monthly reports.
· Create social media strategy (SMO) for branding and promotions across major social media platforms including Facebook, Instagram, YouTube, Twitter, and LinkedIn.
· Prepared the social media post schedule for daily, weekly and monthly and follow up with the team. 
· Managing Online Reputation Management (ORM) to maintain and enhance the brand’s online image and ensure positive brand perception.
· Develop and implement a comprehensive marketing strategy for new project launches, focusing on lead generation, brand visibility, and conversion.
· Delivering impactful offline strategies including print media, outdoor advertising, events, and BTL/ATL promotions.
· [bookmark: _heading=h.27rfcogwbo4p][bookmark: _heading=h.k5kez9nglmox]Working with Google Analytics, Google Search Console, Google Keyword Planner, Google Tag Manager, A/B Testing and KPI Tracking & ROI Analysis.
· [bookmark: _heading=h.vdyovkp1vd4i]Working on Marketing Automation Tools (Hub Spot and Mail chimp), CRM Tools (4 QT and Zoho)
· Overseeing website development and updates using WordPress and PHP.

Previous Employments:
2) FOOUR LEMON ( Feb’2019 to March ’2021) 2+ Years 
Worked as a Digital Marketing Manager at Four Lemon (Digital Marketing Agency) Noida U.P.

Key Responsibility:
· Planning, creating and monitoring a digital marketing campaign on Google Adwords, Facebook Ads, Instagram and LinkedIn.
· Prepared and managed a digital marketing campaign budget.
· Drive qualified leads in low budget through paid advertising on Facebook, Instagram, LinkedIn, and other social platforms.
· Addressed client-raised digital marketing concerns by working closely with both the Digital and Sales teams to ensure swift and effective resolution.
· Maintain and monitor keyword bids, account daily and monthly budget caps, impression share, quality score, and other important account metrics;
· Developed digital marketing strategy for daily, weekly and monthly and followed up with the team.
· Monitor, evaluate, and report of Facebook Ads and Google Ad performance.
· Performed Technical SEO auditing, on-Page SEO Auditing and Off-page SEO Auditing on the client website and made reports.
· Collaborate with website designers to improve user experience
· Provide creative ideas for content marketing and update websites.
· Creating effective strategies to create brand awareness on different social media channels like Facebook, Twitter, LinkedIn and Instagram etc
· Prepared the social media post schedule and ensured the engagement.
· Measure performance of digital marketing efforts using a variety of Web analytics tools (Moz, Google Analytics, Google Search Console, Web Trends etc.)
· Leading team of 5 people (seo executive, social media executive, graphic designer, content writer and web developer).
· Measure ROI and KPIs
· Collecting and Evaluating customer feedback data to enhance the customer experience and optimize conversions




Previous Employments:
3) ARTHEDUCATION PVT.LTD (Dec’ 2016 to Jan ’2019) 2+ Years 
Worked as a Digital marketing Specialist and Trainer at Delhi, Saket Branch.

Work Profile/Responsibility:
· Developed and implemented targeted digital marketing campaigns on Google and Facebook. Managed PPC accounts, optimizing performance and ad spend.
· Performed technical, on-page, and off-page SEO audits for the ARTHEDUCATION website, improving search visibility and performance.
· Collaborated with designers to enhance UX/UI for better visitor retention and conversions.
· Contributed creative strategies for content marketing and regularly updated website content to align with SEO best practices.
· Planned and executed social media strategies to build brand awareness across platforms such as Facebook, Twitter, LinkedIn, and Instagram.
· Prepared and maintained social media content calendars, ensuring consistency and audience engagement.
· Monitored and measured campaign performance using analytics tools including Google Analytics, Google Search Console, Moz, and Web Trends.
· Conducted keyword research and competition analysis to guide SEO and PPC strategy.
· Delivered Digital Marketing training sessions, sharing knowledge with students and aspiring professionals.


Previous Employments:
4) IMC (International Management Center) (Dec’2010 to March’2016) - 5+ Years
Worked as an IT Faculty & Digital Marketing Executive at International Management Center (IMC), South Delhi approved by AICTE, UGC and HRD of India.
 
Work Profile/Responsibility:
· Delivering IT classes for BCA, BBA, and PGDM students, delivering technical concepts with clarity and practical relevance.
· Develop and implement SEO strategies on website to increase organic traffic, improve keyword rankings, and boost visibility across search engines.
· Create social media strategy (SMO) for branding and promotions across major social media platforms including Facebook, Instagram, YouTube, Twitter, and LinkedIn.
· Coordinate with external agencies for traditional marketing like newspaper ads, outdoor marketing and printing agency etc.
· Effectively managed the institute’s website and maintained the AICTE portal, ensuring timely updates and compliance with regulatory requirements.
· Actively participated as a core team member in organizing and managing workshops and seminars, contributing to their success through planning and coordination.




ACADAMIC QUALIFICATION:

	Institution/College
	Course
	Year Of
Passing
	%age of Marks
	Division

	SMU(Sikkim Manipal University) 
	MCA  (Master of Computer Application) 
	2010
	62%
	First Division

	UPTEC Lucknow U.P
	DOEACC ‘A’ Level  
	2004
	66%
	First Division 

	Purvanchal University 
	Graduation 
	2003
	50%
	2nd Division



EDUCATIONAL QUALIFICATION:
	Exam Passed
	College / Institute
	Duration
	Year of
Passing
	% of marks
	Division

	Intermediate
	Govt. Queens Inter College, Varanasi, U.P
	1998 to 2000
	2000
	58%
	2nd Division

	High School
	Hartaman Inter college  Ghazipur U.P 
	1996 to 1998
	1998
	57%
	2st Division




OTHER QUALIFICATION:
· Certified Digital Marketer from STUCORNER 
· SQL and PL/SQL Certified from NIIT Delhi. 
· Passed NCC “C” Certificate.


Skills & Technical Proficiency:
· Planning, creating, monitoring and budgeting digital marketing campaigns on digital platforms like Google, Facebook, Instagram, tombola and LinkedIn etc.
· Develop and implement SEO strategies on website to increase organic traffic, improve keyword rankings, and boost visibility across search engines.
· Create social media strategy (SMO) for branding and promotions across major social media platforms including Facebook, Instagram, YouTube, Twitter, and LinkedIn.
· Managing Online Reputation Management (ORM) to maintain and enhance the brand’s online image and ensure positive brand perception.
· Email Marketing (Campaign setup, automation, segmentation) and Content Marketing.
· Deep Knowledge of Google Analytics, Google Search Console, Google Ads, Meta Ads Manager, Google Tag Manager, A/B Testing and KPI Tracking & ROI Analysis.
· Skilled in Keyword Research and Competition Analysis by using tools like Google Keyword Planner, Moz and Ahrefs. 
· Soft Skills: Demonstrated strengths in strategic thinking, planning, leadership, and team management, with a focus on delivering results in cross functional environments.
· Marketing Automation & CRM Tools: Proficient in using marketing automation tools such as HubSpot and Mailchimp. Experienced with CRM platforms including 4QT and Zoho CRM for effective lead and customer relationship management.
· Web Development: Designed and developed responsive, user-friendly websites using WordPress and PHP, ensuring optimal performance across devices. 
· Programming Languages: Skilled in C, C++, PHP, and Java.
· Databases: Proficient in working with SQL, MySQL, and MS Access for database management and integration.
· Familiar with HTML, CSS, Bootstrap, WordPress, Adobe Photoshop, Dreamweaver, and MS Office.
· Design Tools: Capable of using Canva and Adobe Photoshop/Illustrator for basic graphic design and visual content creation.
· Experienced in installation, configuration, and troubleshooting of desktops, laptops, and peripheral devices.




Personal Details: 

Father’s Name	: 		Mr. Ashok Kumar Rai

Mother’s Name 			Mrs. Janki Devi 

Date of Birth	:		27 Dec 1983

Gender	: 		Male

Marital Status     	:	Married 

Nationality         		:	Indian

Language Known	:	Hindi, English

Contact Number 	:  		8750771621
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