                                                              CURRICULUM VITA
      
        Name- Rahul  Yadav
        Address-H.NO. H-522 Mangol Puri New Delhi 110083                            
        North Delhi 
        Mobile: 9582859840
  Email:rahul9582yadav@gmail.com

OBJECTIVE:

I want to achieve the position that utilizes my experience further I assure you that I will leave no stone unturned to satisfy my officers with my work and behavior, If your good slag is kind enough to provide me a chance.

Worked Experience:
*6 year work Experience in DS Group as a  Assistant Marketing Manager (05-09-2013 To 10-10-2019)
 
*4 year work experiences in Pilot industries Ltd Assistant Marketing Manager (12-10-2019 To Till Date)

Job and Responsibility (DS GROUP)
1.Coordinating  with all vertical heads to plan the campaigns with specified location only
2.Responsible  for handling the overall marketing function of multi-specialty segments.
3.Responsible  for launching new products & strategizing on strengthening the existing brands
4.Development  of Brand plans & creation of their Brand value Proposition.
5.co-ordinate with vendor for timely delivery of pos materials
6.Responsible for preparing & implementing Marketing plans & promotional strategies 
7.oversee designing of promotional/communications strategies for various brands of the organization.
8.co-ordinate and  execute marketing programs like new product launch event, promotional activates ,etc
9.Execute marketing ATL/BTL activities through vendor managements
10.Prepare detailed Product Marketing Plans and ensure adherence / implementation of plans w.r.t to overall brand target achievement.
11.Conduct requirement based Market Research in Co-ordination with external Agencies.
12.Providing inputs for strategic Pricing. 
13.Co-ordinate marketing strategies with sales &related departments
14.Evaluate & monitor the advertising and Sales Promotion plans for achieving set targets.
15.Supervise, motivate & develop team members.
16.Interact & coordinate with advertisement agencies, vendors and internal departments for achieving product targets.
17.Planning Monthly/quarterly/yearly Sales and service camp Calendar Maintain
18.Manage Point of sales material (including logistic, Distributors & coordination) 
19.Coordination with vendor for timely delivery of pos Materials
20.Closely work with advertising agencies & other partner agency to deliver all marketing materials like designs, collaterals, singages,in shop branding etc
21.Develop and maintain corporate website including methods to deliver message, ensures that all content is current and relevant.
22.Marking Product Strategy Discuss To management
23.New vendor Development Branding, Packaging and Brand Activation
24.Dealer And Distributor Meet Planning And organized  
25.Board data Collect And install Board Pan India
26.Prepare Bus Branding Auto Branding Wall Panting News Paper Ad dhaba Branding High way Branding etc
27.plan,review and monitor the Department budget
28-Track Competitor activates, USP’s and new product launches
29.Follow the marketing strategy to develop Brand awareness’ and leads in India.

Job and Responsibility (Leader Battery unit of Pilot industries Limited)

1.Execute marketing ATL/BTL activities through vendor managements
2.Support the marketing department’s initiatives with the planning, executing ,and tracking of marketing programs such as email , event, social  media, or content marketing
3.Monitor costs and expenses to assist in budget preparation
4.Handling all BTL, marketing & promotional activity in pan India
5.product launch in new & existing market, support  to sales team and merchandising in outlet
6.Make report /MIS / PPT /Handling new  Shoppe launch, Branding Activity and promotion 
7.Handling activities ,Road show, Exhibitions, Festival, campaigns, collages Events, Distributors Meet ,corporate  Events, In shop activations
8.New Vendor development & coordination pan India  
9.Market research, Brand Tracking & Analysis
10.Responsible  for proper trade coverage
11. Execute marketing ATL/BTL activities through vendor managements
12. preparing and presenting monthly KPI
13. Marking Product Strategy Discuss To management
14. Coordinating  with all vertical heads to plan the campaigns with specified location only
15. co-ordinate and  execute marketing programs like new product launch event, promotional activates ,etc
16. oversee designing of promotional/communications strategies for various brands of the organization

Academic Qualification

· 10th passed from (C.B.S.E)
·  (passing year-2010)
· 12th passed from (N.I.O.S) 
· (passing year-2012)
· B.com. Program passed from Subharti university Meerut 
· (passing year-2015)
· MBA subharti university Meerut.(Sales and Marketing) 
· (passing year-2017)

Personal Details:

Date of Birth                 :19 Aug 1992
Father’s Name              :MR Nagendar yadav
           Gender                          :Male
Nationality                    :Indian
           Marital status                :Married
           Language                      :English, Hindi

Strengths:

· Confident
· Hardworking
Declaration:

I, solemnly declare that the statements made by me in this from are true and correct to the best of my knowledge and belief.

Date:
Place:						(Rahul yadav)
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